
Company:

Endologix is a developer and manufacturer of minimally invasive 
treatments for aortic disorders.  The company is located in Irvine, CA, 
has 200 employees and is listed on NASDQ (ELGX).  Since launching 
in the U.S. in 2005, Endologix has experienced average annual growth 
of 60%+ and was the top performing med tech stock in 2009.  More 
in format ion is ava i lab le on the Company ’s webs i te a t 
www.endologix.com.
 

Position Summary:

The Vice President, Marketing of Endologix will be a growth oriented 
marketing executive with a minimum 10-years of demonstrated 
success in the medical device business, preferably within the 
cardiovascular space.  He/she will have a proven track record of 
driving results in all areas of upstream and downstream marketing, 
including: market research, new product development, pricing, 
reimbursements, product launches, branding, corporate image, 
advertising, promotional programs and conventions.  He/she will have 
the following skills, accomplishments and attributes:

• An executive who has developed and launched several new 
medical devices in clinically intensive highly competitive markets.

• An extremely organized person with superb planning, budgeting 
and project management skills. 

• A high-energy marketing entrepreneur who spends a significant 
amount of time in the field, making calls with sales 
representatives, developing close relationships with customers, 
and personally identifying unmet needs and market trends.

• A seasoned leader who has a great eye for talent and is 
committed to the development of his/her team and the entire 
organization.  

• A smart, hard working individual that leads by example and holds 
himself/herself and their team accountable for results.

• An executive with exceptional interpersonal and communication 
skills that effectively establishes and drives cross-functional 
priorities.

Competitive Base, Bonus and Equity
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